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NIRA CONFERENCE and EXHIBIT 








MAKE PLANS now to attend this year’s 
20th anniversary NIRA Conference and 
Exhibit. Comprehensive program covers all 
phases — organization, administration, f- 
nance, operation — of employee activities. 


HEAR AND SEE top speakers, 
demonstrations and exhibits which 
kindle new ideas and keep you 
abreast of trends. 


MEET AND TALK with industrial 
directors. Together you have a vast 
pool of know-how unobtainable else- 
where in your profession. 


HELP AND BE HELPED in panel 
sessions where the  give-and-take 
solves your recreation problems of 
today and tomorrow. 


REGISTRATION FEES: $40 for 


requested at proportional rates. 
NIRA company and branch mem- 


Room rates at the Hotel Sherman 








bers; $50 for non-members wrap up 
a four-day bargain package which 
includes three luncheons, annual 
NIRA banquet and floor show, open- 
ing reception and tour plus admit- 
tance to all sessions and special 
events, souvenirs, door prizes, copies 
of conference program, directory 
and proceedings. Daily and single 
session registrations may also be 


conference headquarters run from 
$8-$15.95 single and $11.45-$19.95 
double. Room reservation and ad- 
vance registration forms wil! be en- 
closed in the May issues of the R/M 
and the NIRA Newsletter. 

Special wives program ($20) will 
feature sightseeing tours, fashion 
show, luncheon and other special 
activities of the conference. 


GO to ChicaGO in 1961 
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Now for employees I7days...only $77I'on 
TWA SuperJet TOURS OF EUROPE — 





LONDON - PARIS - GENEVA - ROME- MADRID - LISBON 


TWA SuperJet Tours of Europe offer recreation clubs another Grand 
Tour this winter. A festival of fun abroad...and a terrific travel bargain! 
Price includes transportation, hotels, breakfasts, sightseeing, night 
clubs, theatres. Perfect start for your TWA Employee Vacation Plan! 
Write: Trans World Airlines, Inc., Dept. RM-5, 380 Madison Ave., N.Y.17. 
Other TWA Tours of Europe available from 13 days...$414 


—" a eee | 
—SS— 
FASTEST COAST-TO-COAST MONEY-SAVING RATES FOR GROUP TRAVEL 


| | 
TWA Available now on TWA! Thrifty holidays 
| in all the fabulous vacationlands across | 

I | 
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© 
THE SUPERJET AIRLINE the world... just your group on the 


fBased on TWA SuperJet 17-day round-trip Economy fares plane! Ask for complete details today. 


for each of two people traveling together from New York. 
“TWA THE SUPERJET AIRLINE is a service mark owned exclusively by Trans World Airlines, Inc. 
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TOP MANAGEMENT SPEAKS: 






The president of one of its founding 


companies pauses to 


wish continued success and to... 


SALUTE NIRA 
on its 20th year of 


service to industrial 
MANAGEMENT 


aturally, we at Brunswick are inter- 

ested in all phases of recreation— 
it is our business. Apart from this, how- 
ever, we feel strongly that sound 
recreational programs for employees 
do have an important place in the plans 
of modern industrial management. The 
value of these programs is easily de- 
termined: they help release tensions. 
improve morale, create job satisfaction, 
develop friendships, and maintain 
physical health. 

Moreover, a company sponsored 
recreational program is an excellent 
way for the company to demonstrate 
its concern for employee welfare in a 
non-paternalistic fashion. 

No group is more aware of the bene- 
ficial aspects of industrial recreation 
than the National Industrial Recrea- 
tion Association, now celebrating its 
twentieth year of service. Since its in- 
ception, this organization has worked 
to improve the program caliber and 
upgrade professional standards within 
the industrial recreation field. 

At Brunswick, we recall with pride 
the small part we played in the forma- 
tion of this outstanding organization 
back in 1940. Two Brunswick men 
who helped establish NIRA were C. P. 
Binner and Ralph M. Voorhees. Binner 
cooperated in the original survey which 
established objectives for the industrial 
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recreation organization; Voorhees was 
NIRA’s first treasurer. 

Another enthusiastic supporter of the 
association was Hugo Goldsmith, 
former president of P. Goldsmith Sons, 
Inc., now MacGregor Sport Products 
Company, a subsidiary of Brunswick. 
In addition, many other companies and 
individuals contributed valuable time 
and money in those early days to make 
NIRA’s start a successful one. 

It is only fitting that we take this 
opportunity to salute the National In- 
dustrial Recreation Association on its 
Twentieth Anniversary and wish it 
continued success in its important work 
during the next twenty years. 


B. E. Bensinger 


President 
Brunswick Corporation 
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UNION CARBIDE, Texas City, Texas, re- 
tiree, J. J. Jones, golfs nearly every day, scor- 
ing regularly in the 70's. Here he teaches the 
sport which has given him years of enjoyment 











ead almost any book, pamphlet or 

magazine article on retirement prepa- 
ration. 

You'll learn how urgent it has be- 
come for every American 40 years of 
age or older to take up basket weaving, 
coin collecting, flower arranging or 
some similar sedantary hobby. 

The authors stress that by develop- 
ing hobby interests early in life, tomor- 
row’s senior citizen will find happiness 
during his “golden years.” 

This, of course, is good advice, to a 
degree, and has worked—for some. 
Then there are others who can’t quite 
get interested in making models. Well, 
what about sports? What about it, the 
experts rarely mention the word. 

Read enough of this retirement 
literature and you get the impression 
that the nation’s 25 million bowlers, 10 
million golfers and countless millions of 
other sportsmen will give up their 
favorite activities when they reach 65. 

The general feeling seems to be that 
after working 45-55 years for a living, 
we will be too enfeebled to do any- 
thing standing up. But before we push 
everybody into the rocking chair, here’s 
a list of 21 sports activities that can be 
recommended for persons 60 years of 
age and older: 





Archery, billiards, boating (motor, sail. 
canoe, slow rowing) bowling. croquet, 
curling, camping, fishing, golf, hiking, 
horseshoes, hunting. lawn bowling, riding, 
shooting, shuffleboard, skating (mild), 
swimming, table tennis, tennis, volleyball. 
More important, this idea of sports 

for retirees is based on practice, not 

theory. 

¢ The 310 members of the Dow Re- 


tiree Club, Dow Chemical Company, 
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to his six-year-old grandson. 


They don’t RETIR 


A golfer doesn’t want to give up the game for bird-watching, 


nor will a bowler switch to stamp collecting. Yet this is what 


retirees are being urged to do to “‘fill’”’ their leisure hours 


Midland, Mich., meet three times a 
week in the Community Center where 
they participate informally on the rifle 
range, pool tables and _ shuffleboard 
courts. In addition, the Club sponsors a 
golf league with a 14-week schedule 
and a 16-week rifle league. 

e Among its many activities, the Allis- 
Chalmers Retired Employees’ Recrea- 
tion Club, Milwaukee, Wis., sponsors 
an annual golf tournament with ages of 
players averaging 71-72 years. Com- 
pany retirees play the Allis-Chalmers 
golf course without charge. 

¢ Eastman Kodak Company, Rochester, 
N. Y. has 32 “OldTimers” teams bowl- 
ing regularly, including a four-team 
Senior Women’s League. Average age: 
68. The Retired Members’ Golf League 
plays a 22-week season at five courses. 
¢ Bowling, billiards and shuffleboard 
are popular weekly activities for re- 
tirees at four Anaconda 
recreation centers in Montana. 
© Some 50,000 amateur golfers belong 
to 50 Senior Golf Associations which 
have begun springing up in all corners 
of the nation the last five years. 

These are but a few of many ex- 
amples. The trend is expected to reach 
major proportions by 1970 when the 
U. S. population of persons over 55 
will jump from its present 31 million to 
an estimated 39 million. 

While the sports enthusiast has main- 
tained his interest through the years, 
he has not always been financially able 
to participate after retirement. Yet even 
this barrier is being overcome by wide- 
spread pension programs coupled with 
social security and financial counseling. 

The Wall Street Journal reports that 


Company 


today three times as many people (3.3 
million) over 55 have incomes in ex- 
cess of $5,000 per year than did in 
1950. 

Industry is also convinced that the 
arbitrary retirement age of 65 does not 
apply to sports activity. 

Both MacGregor Sport Products and 
A. G. Spalding & Bros. are introducing 
new golf clubs expressly designed for 
the senior citizen. 

To put more snap and power into 
rusty swings, the lower part of the 
shaft on the MacGregor clubs has been 
made more flexible. The upper part of 
the shaft is rigid so that the older 
golfer will be able to maintain control 
while hitting for greater distance. 

As a result of many requests, mostly 
from older hunters, Winchester-West- 


SPORTS INTEREST remains high. Milwau- 
kee Braves sportscaster interviews two 0 
500 Allis-Chalmers retirees who traveled en 
masse to County Stadium last year. 


























e (3.3 
in ex: 
did in 


at the 
es not 


‘ts and 
ducing 
ed for 


rT into 
of the 
s been 
art of 

older 


‘ontrol 


mostly 


-West- 








from sports 


ern Division of Olin Mathieson Chemi- 
cal Corp. has concentrated on a num- 
ber of “Featherweight” shotguns with 
reduced recoil. Lightest of the group, 
the Model 59, weighs 614 lbs., about 
wo lbs. less than standard. Its barrel 
is made of fiber glass bonded to a 
thin steel tube. 

And, of course, the golf cart indus- 
try is one business that owes its very 
existence primarily to the old folks’ 
market. This spring will see at least 
70,000 electric carts in service. 

So, like the bumblebee who hasn’t 
been told he can’t fly, the retiree con- 
tinues, frequently more avidly than be- 
fore, to pursue his favorite form of 
physical recreation. 

His reasons for doing so satisfy all 
the requirements set down by retire- 
ment counsellors when they recommend 
other types of leisure activities: 
Interest. One of the toughest problems 
of retirement counseling is to interest 
the prospective retiree in developing 
a hobby. As a nation of sports lovers. 


most of us have at least a passive in- 
terest in one or several sports activities. 
With a minimum of opportunity, these 
can be developed into satisfying pas- 
times that ease the adjustment to re- 
tired living. 

Companionship. Retirees are urged 
to maintain old friendships, make new 
contacts. This has always been one of 
the strongest characteristics of sports. 
Cost. For many, retirement merely 
means more time can be spent on a 
sports hobby. They already have most 
of the equipment. For others, sports 
equipment costs and fees are certainly 
comparable to woodworking, stamp col- 
lecting, etc., if these are to become fully 
developed hobbies. 

Physical health. Through inactivity 
alone, older people have become virtual 
invalids. Doctors prescribe regular ex- 
ercise as an essential rule for good 


health among the aged and _ have 
warned that unused energy may be 


equally as hazardous as overexertion. 


Mental health. The Allis-Chalmers 





® 


FORD employee, Ben Blancon, took up 
weight-lifting at the youthful age of 62. He’s 
living proof of the adage, “You're only as old 
as you feel.” He is also an excellent swimmer. 


medical division is convinced that the 
company’s Retired Employees’ Recrea- 
tion Club has helped immeasurably in 
getting aged and ailing employees back 
on their feet. In many cases it’s a 
mental problem that has caused physi- 
Researchers have 
found evidence that people live longer 


cal deterioration. 


if they continue to encounter a reason- 
able number of problems and meet 
challenges within their capabilities. 
In many sports can play 
a major role in helping retirees to ad- 
just successfully. None of these pos- 
sibilities should be ignored, and much 
can be done to develop the potentials 


ways 


of this useful counselling tool. 
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FISHING (left), probably the most popular retiree activity, offers 
peaceful solitude, and a consuming interest to this former Champion 
Paper & Fibre employee. SHUFFLEBOARD tournament (center), 
regular activity of the Dow Retiree Club, Midland, Mich., provides 


RECREATION MANAGEMENT, JANUARY 1961 


moderate exercise, a test of skill and competition. BILLIARDS 
(right), or any of its many variations, is another ideal retiree sport. 
This table in the clubhouse of the Diamond Alkali Company’s Retire- 
ment Club, Painesville, Ohio, draws heavy play year around, 
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Does 


industrial recreation 


PAY? 


NIRA pilot study examines relationships between recreation 


participation and its benefits to the company and employee 


In a series of five articles, RECREATION MANAGEMENT reviews 
the first result of an extensive research program undertaken by the 
National Industrial Recreation Association: the pilot study, “Does 
Industrial Recreation Pay?” 

To achieve its purpose, this pilot study, first, investigated whether 
any specific relationships could be established between an employee's 
participation in industrial recreation and certain favorable char- 
acteristics of employment; and second, the extent to which various 
categories of employees participate and the reasons why some people 
participate while others do not. The latter will be covered in sub- 
sequent articles. 

The study was undertaken by Rajendranath Chowdhary as the thesis 
for his M.A, degree at the University of Minnesota, He was advised 
by Dr. H. G. Heneman, Jr.. professor of economics and industrial re- 


lations and acting director of the Industrial Relations Center, Univer- 
sity of Minnesota. 


Te 900 industrial recreation directors assembled at the 

1959 NIRA Conference, Robert G. Dunlop, president of 
Sun Oil Company, succinctly rephrased a familiar problem 
and restated its perplexing challenge: 

“It is interesting that while we recognize recreation 
programs in industry as being beneficial, there is consid- 
erable vagueness in pin-pointing just what these benefits 
are. Perhaps this is so because it is difficut to measure 
quantitatively the effects of a recreation program upon its 
participants in terms of on-the-job behavior. 

“There seem to be few research studies on this subject. 
Those studies with which I have had contact do not give 
conclusive evidence of the relationship between employee 
participation in recreation programs and such indices as 
absenteeism, productivity and job stability.” 

NIRA committed itself to find the answer for Dunlop 

as well as the management of 25,000 other firms which 
spend a total of $1 billion a year on recreation. 
As the first step in a recently approved, extensive re- 
search program, the Association made a grant to the Uni- 
versity of Minnesota to conduct a pilot study, “Does Indus- 
trial Recreation Pay?” 

The problem was not so much to single out possible 
benefits as it was to find a way to test assumptions and 
prove the results. As a pilot study, its purpose was to ex- 
plore the subject thoroughly and find the best methods for 
conducting additional research. 

Plans to undertake future studies based on the pilot 
study findings are being developed by the NIRA Research 
Committee headed by Research Director Gordon L. Starr. 
professor at the University of Minnesota. Hence, the pilot 
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study results, while certainly revealing, are not to be con- 
sidered conclusive. 

The study, which was completed late in 1960, was con- 
fined to four NIRA member companies in the Minneapolis: 
St. Paul area. The recreation programs conducted by these 
companies are summarized as follows: 


Company A: Program administered by Employee Recreation Assn. 
with elected board of directors representing all departments of com- 
pany. Supervised by highly qualified, full-time recreation director. 
Individual activity groups also elect own officers. Income: $1 ERA 
dues, individual activity fees, vending profits, salvage sales and com- 
pany contributions for special events. 62% of the employees actively 
participate in the recreation program. 


Company B: No centrally organized ERA. Program, open to all em- 
ployees, is supervised by service club of male employees who have been 
with the company 10 or more years. Individual activities elect own 
officers. Part-time, voluntary recreation director. Income: individual 
activity fees, vending profits, service club contributions. 30% par- 
ticipate. 


Company C: No organized ERA. Employees organize individual ac- 
tivities, elect officers and assess dues. No full or part-time recreation 
director. No family participation. Grants for new activities cleared 
through personnel dept. Income: activity fees; for new activities and 
special events—90% vending profits, 10% company contributions. 
27% participate. 

Company D: Well organized ERA with elected officers, full-time 
recreation director. Individual activities elect officers and charge fees. 
Income: $3 ERA dues, activity fees, proceeds from special events. 
Company contributions match ERA dues. 52% participate. 





RELATIONSHIPS BETWEEN PARTICIPATI 
1. ABSENTEEISM AND PARTICIPATION 


Low High Total 

COMPANY A: Participants 166 102 268** 
Non-Participants 68 85 153** 

COMPANY B: Participants 127 60 187 
Non-Participants 276 150 426 

COMPANY C: Participants 22 22 44 
Non-participants 60 57 117 

COMPANY D: Participants 26 10 36 
Non-Participants 25 7 32 

ll. ACCIDENTS AND PARTICIPATION 

No Accidents Accidents Total 

COMPANY A: Participants 255 13 268 
Non-Participants 141 12 153 

COMPANY B: Participants 175 12 187 
Non-Participants 405 21 426 

COMPANY C: Participants 41 3 44 
Non-Participants 113 4 117 

COMPANY D: Participants 34 2 36 
Non-Participants 30 2 32 
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tive hypothetical “yardsticks” were selected for analysis 
—absgnteeism, accidents, job efficiency and character rat- 
ings, promotions and morale. 

[)ata was compiled from detailed questionnaires sent to 
a sampling of 10% of the employees in each company, 
through lengthy interviews with company officials and from 
company records. 


Expected to be the most reliable source, company records 
proved to be of little value. In some cases appropriate 
records had never been maintained; in others, information 
was not kept up-to-date. Uniform standards were lacking in 
many cases and some records were withheld because of the 
confidential nature of the employee’s job. Finally, only the 
records from companies A and D as they pertained to 
absenteeism, accidents and efficiency ratings were used, and 
these are not included in the tables reproduced below. 

A proven statistical formula, known as the Chi-Square 
test, was then used to find if any significant relationships 
existed, from the data compiled, between recreation partici- 
pation and the five selected yardsticks. The significant re- 
lationships thus determined are indicated in the tables. 

A cursory inspection of the tables below indicates the 
strict demands of the Chi-Square test. For example, there 
would seem to be a significant relationship between morale 
and participation (Table V) for Company A, but the Chi- 
Square test shows none. 

Based on the data obtained and the methods used, the 
results of this exploratory study of recreation benefits prove 
that significant relationships can be found in all but one of 
the hypothectical yardsticks tested. 

Absenteeism. (Table I) A highly significant positive re- 
lationship between participation in industrial recreation 
and low absenteeism was found to exist at Company A. 
While recreation participants in Companies B and C have 
slightly better absentee records than non-participants, the 
relationship is not significant. 

Accidents. (Table Il) No significant relationships were 
found between participation and low accident rates in any 
of the four companies. This “accident yardstick,” however, 
never had widespread support as a recreation benefit. 

Job Efficiency. (Table Ill) Data from employee ques- 
lionnaires show a significant relationship with job effi- 
ciency in Company D. Company records which also in- 
cluded character and attitude ratings (not shown in tables 


below) also indicated a significant relationship between 
participation and job efficiency among office employees at 
Company A. 

Promotions. (Table IV) Significant relationships were 
found in both Companies B and D. Though not significant, 
promotion records for participants were superior to non- 
participants in the other two firms. 

Morale. (Table V) Significant relationships were found in 
Company B and, especially, Company C which showed a 
very high significance between participation and morale. 

What generalizations can be made on the basis of these 
results? In the last case, for example, do the results indi- 
cate that the recreation programs at Companies A and D 
have failed to maintain or improve morale? Or, does the 
lack of significance result only because recreation is but 
one of several causes which have raised morale to its rela- 
tively high standard among all employees of these two 
companies ? 

Many similar questions arise when the results are ana- 
lyzed. These must await future researchers. 

The end result will be a provable method to judge the 
effectiveness of a recreation program. However, no one 
should expect that the results of such studies could ever be 
generalized in a sweeping statement such as, “lower ab- 
sentee rates will result from a recreation program,” without 
adding the qualification, “providing that program is well 
organized and financed, administered by qualified leader- 
ship and programmed to met specific recreational needs.” 

The four companies in the pilot study illustrate this 
point. They represent extremes in recreation organization 
and leadership. While low absentee rates may be found to 
be a direct result of an efficient, well-run industrial recrea- 
tion program, they certainly will not result from a poorly 
organized, unpopular, hit-and-miss program. 

This initial study is the first important step taken, as 
R. G. Dunlop would say, “to measure quantitatively the 
effects of a recreation program upon its participants in 
terms of on-the-job behavior.” 

The door has been opened for more extensive efforts 
which determine the proper measurements for evaluating 
recreation programs and thereby provide the often-sought 
“conclusive” proof that industrial recreation, properly con- 
ducted, does pay. 

NEXT MONTH: What Factors Effect Participation? 
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INDUSTRIAL RECREATION AND SELECTED EMPLOYMENT CHARACTERISTICS* 


lll. JOB EFFICIENCY RATINGS AND PARTICIPATION 


Improved Not Improved Total 
COMPANY A: Participants 206 62 268*** 
Non-Participants 108 45 \aa"** 
COMPANY B: Participants 142 45 187 
Non-Participants 295 131 426 
COMPANY C: Participants 32 12 44 
Non-Participants 78 39 117 
COMPANY D: Participants 24 12 36** 
Non-Participants 12 20 32°* 
IV. PROMOTIONS AND PARTICIPATION 
Promoted Not Promoted Total 
COMPANY A: Participants 78 190 268 
Non-Participants 36 117 153 
COMPANY B: Participants 76 1 187** 
Non-Participants 127 299 426** 
COMPANY C: Participants 12 32 44 
Non-Participants 24 93 117 
COMPANY D: Participants g 31 36** 
Non-Participants 0 32 ga" 


V. MORALE AND PARTICIPATION 


High Low Total 
COMPANY A: Participants 181 87 268 
Non-Participants 90 63 153 
COMPANY B: Participants 109 78 187** 
Non-Participants 193 233 426** 
COMPANY C: Participants 33 1 44°* 
Non-Participants 39 78 Lh pee 
COMPANY D: Participants 26 10 36 
Non-Participants 20 12 32 


* Significance of the relationships between participation in industrial 
recreation and these five selected “yardsticks” was determined by 
the Chi-Square Test. a statistical formula developed. for this purpose. 
Those cases which show a significant relationship between participa- 
tion and the employment characteristic being tested are indicated as 
follows: 


** Significant relationship 
*** Significant relationship only with office employees 


Sources: interviews, questionnaires. company records 
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BEST KNOWN for his work with industrial 
sports tournaments, Ray Detrick, Goodyear’s 
manager of special activities, is a man of 
many jobs including the operation of his com- 
pany’s recently modernized bowling lanes. 















Industrial recreation’s 












SPORTSMAN 


OF THE 
YEAR 


Ray Detrick, originator of the 


national industrial golf and bowling 


tournaments, earns a long overdue tribute 


0 honor outstanding achievements in 

industrial sports, Recreation Manage- 
ment last year named Harvey Sterkel, 
Stephens-Adamson Mfg. Company’s 
world champion softball pitcher, as the 
first Industrial Sportsman of the Year. 

This year, instead of recognizing an 
performer, R/M 
has chosen to pay long overdue tribute 
to a man who, more than any other 
individual, has made these perform- 
ances possible. 


outstanding sports 


This one man, Ray Detrick, was in- 
strumental in the organization of three 
of the six most prominent national 
industrial sports events: the National 
Industrial Bowling Tournament, the 
Mid-West Industrial Golf Champion- 
ships and the National Industrial 
Basketball league.* 


*The other three: Armco Industrial Trap 
Shoot, ASA Industrial Slow-Pitch Champion- 
ships, NIRA-NRA Postal Shooting Matches 


FAMILIAR SIGHT to industrial golfers, is 
this shot of Detrick (2nd from right) award- 
ing the championship trophy at the Mid-West 
Industrial Golf Tournament. 


The 62-year-old recreation _profes- 
sional at Goodyear Tire & Rubber Co.. 
Akron, Ohio, began his career at 
Mount Union College, then at Ohio 
Wesleyan University where he compiled 
enviable records in 16 years as varsity 
basketball coach. It was in_ that 
capacity that Detrick joined Goodyear 
in 1939, 

Until World War II interrupted 
Goodyear’s varsity basketball program, 
Detrick-coached teams always were on 
or near the top of the tough National 





-B> 
v 
















Basketball League of which the Good. 
year Wingfoots were then a member, 
Although Goodyear released its fran- 
chise in the NBL following the war, 
Detrick revived the company’s basket- 
ball program, played a leading role in 
organizing today’s National Industrial 
Basketball League and led Wingfoot 
teams into competition until 195], 
Then he turned his coaching chores 
over to Chuck Bloedorn, who is now 
Goodyear’s director of recreation. 

In 1943, Detrick took on additional 
duties as company recreation manager. 
Working under Bid Edmund, who was 
later to serve two terms as NIRA presi- 
dent, Detrick noted the rapid increase 
of industrial recreation programs 
throughout the nation. 

While intramural type sports pro- 
grams were flourishing, there was no 
organized inter-company competition, 
other than on a local basis, for these 
employee championship teams. 


FILL THE TOURNAMENT VOID 

Immediately after World War Il, 
Detrick took steps to fill the void. 
In 1946, under Goodyear sponsorship, 
Detrick ran the first Mid-West Indus- 
trial Golf Tournament in Toledo, Ohio. 
Only 13 teams showed up. 

Detrick stuck with it, however, as 
he has to this day. Soon, under the 
plodding persistence that marks all his 
efforts, the meet began building up. 

By 1948, the entry list had doubled, 
and, after two more years, redoubled. 
This August when Detrick moves his 
traveling tournament to the Purdue 
University golf course, well over 100 
teams will compete for the 16th annual 
Mid-West championship. 


continued on page 12 























vasket- 
‘ole in 
ustrial 
nefoot 
195]. 
‘hores 
Ss now 
ie 

itional 
nager, 
O was 
presi- 
crease 
orams 


; pro- 
as no 
‘tition, 

these 


ar Il, 
void. 
yrship, 
Indus- 
Ohio. 


er, as 
r the 
all his 
up. 

ubled, 
ubled. 
es his 
-urdue 
‘r 100 
annual 


ge 12 


Bowling’s a great way to meet new people...make new friends! 


Men or women...all of your employees go for bowling 
ina great big way. Reason: There’s nothing like bowling 
to help people get acquainted and have fun together. 
And, bowling lifts morale, keeps workers fit, builds a 
real team spirit. No wonder more and more companies 
are starting bowling programs! 


To get your own bowling program under way, call on 
your local “Magic Triangle” bowling proprietor. He’ll 


help you organize teams, set up schedules, even instruct 
beginners. What’s more, he offers you the best in bowl- 
ing. Good service, pleasant surroundings, and bowling 
equipment by AMF —featuring AMF Automatic Pin- 
spotters with the exclusive “Magic Triangle” Signaling 
Unit. Contact your “Magic Triangle” bowling center 
now, and let your employees in on the fun of bowling. 


It’s America’s Number One Sport! 


BOWL WHERE YOU SEE THE 


AMF PINSPOTTERS INC. 


SUBSIDIARY OF AMERICAN MACHINE & FOUNDRY COMPANY 
AMF BUILDING + 261 MADISON AVENUE, NEW YORK 16, N. Y. 


“MAGIC TRIANGLE” 
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PROVIDE MAXIMUM 
SEATING CAPACITY 


... Jadoors and 
Outdoors 






BERLIN 
Bleachers 


=n STANDARD 
e e e 
Fowie | ¢ Saux 
a 
BLEACHERS @ MOBILE 


@ FORWARD FOLD GYM SEATS 
Offer you these original construction Features: 
Square tubing; Steel understructure; Floating ac- 
tion—an innovation in EZ-A-WAY Bleachers; Slide 
support—designed to lock successive rows. 


BERLIN OUTDOOR SEATING 


STEEL DECK 
GRANDSTANDS 


Three types of con- 
struction: Standard — 
furnished with 2”x10” 
select structural Doug- 
las Fir seat boards. 
Alternate — All alumi- 
num seat boards. Alter- 
nate — grandstand fur- 
nished with (2) 2x6” 
structural Douglas Fir 
seat boards. 


PERMANENT 
GRANDSTANDS 


Rugged dependable con- 
struction of basic de- 
sign with safety in mind 
without sacrificing ap- 
pearance . . . requires 
a minimum number of 
concrete footings. Roof 
structures available. 


ALL-STEEL 
PORTABLE 
BLEACHERS 


Stationary and Mobile 
. . . Standard inter- 
changeable sections that 
permit additions ver- 
tically and laterally. 








£2 ALUMINUM PORTABLE 


BLEACHERS 
WRITE for complete details 
BERLIN CHAPMAN CO., BERLIN, WIS. 


R LIN 
é SEATING ENGINEERS 


BERLIN CHAPMAN CO. 
Berlin, Wisconsin U.S.A. 

















SPORTSMAN, from page 10 

No golf tournament is easy to run, 
and Detrick has never looked for short 
cuts. In 1958, he broke the meet into 
three divisions, both for teams and 
individuals, based on average scores. 
This, of course, tripled the paperwork. 

Each year, Goodyear ties in with a 
local company which, as co-sponsor. 
undertakes a good portion of the work 
load. But a brief check on Detrick’s 
end of the operation how 
seriously he takes his responsibility. 


shows 


A RIGOROUS HOBBY 

Shortly before tournament time, 
Detrick will load his station wagon 
with an office full of entry forms, score 
and the entire tournament 
history, and drive several hundred 
miles from Akron to the tournament. 

He'll unload, dead-head back to 
Akron and reload hundreds of dollars 
worth of trophies and 


sheets 


merchandise 
prizes which, from bitter experience, 
he won't let out of his sight. 

Back at the tournament site, he'll 
set up his fabled scoreboard and score- 
keeping system which rivals a PGA 
tournament. Last year, forced to play 
two courses located five miles apart. the 
lord ham radio club was pressed into 
action relaying scores to tournament 
headquarters. 

Watching Detrick go through his 
paces every year, people wondered how 


| he could endure the agonies of the golf 


tournament plus his other baby, the 
National Industrial Bowling Tourna- 


| ment, as extra, volunteer duties. 


The same thought apparently oc- 


cured to Detrick. In 1958, he turned 
| over administration of the bowling 
| meet to the National Industrial Recrea- 


tion Association. 
Detrick organized the bowling tour- 
nament in 1948, after experience with 


THE MAZE of scores produced by 800-plus 


| rounds of golf keeps Detrick and his hard- 
| working tournament aides working at a fast 


pace throughout the Mid-West Golf meet. 

















Mid-West golf convinced him this wag 
a worthy type of activity with a poten. 
tial for success. € 

As with golf, the bowling meet has, 
at times, traveled a rocky road. but 


this March, a record smashing 9] 


teams are expected to enter the tourna- 
ment, co-sponsored by Allis-Chalmers 
Mfg. Co. in Milwaukee (see page 20), 

The Detrick tournaments set the pat- 
tern for other industrial sports events, 
Primary distinction and probably the 
basic reason for their success lies in 
the eligibility clause: “all individuals 
must be bona fide, full-time employees 
of the company they represent.” This 
rules out all “ringers” and places com- 
petition on a strictly amateur, working. 
man’s level. 

In keeping with this theme, Detrick 
ruled out money prizes, limiting awards 
to trophies and merchandise. 

The effect of these two rules is felt 
in the mounting spirit that builds wu) 
during each tournament—the men play 
“for” the company as they once played 
for their school. 


MAN OF MANY HATS 

Detrick puts his heart into his 
tournament “hobby” with the same 
devotion he gives his regular duties at 
Goodyear. As manager of 
Detrick 
the company’s varsity and_ children 
golf and bowling programs, supervises 
bumper vegetable harvests on 43 acres 
of employee garden plots and oversees 
the operation of the Goodyear bowling 
lanes. 


special 


activities, concentrates — on 


His work at Goodyear, in_ itself, 
deserves recognition from the nation’s 
industrial recreation directors. But it 
is for this man’s outstanding national 
contribution to industrial 
that he has earned acclaim as Indus- 
trial Sportsman of the Year. 


recreation 


IN THE EARLY DAYS, Detrick (1) worked 
closely with Bid Edmund, former Goodyear 
recreation director and NIRA president, in 
organizing the national tournaments. 


e 
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SLIDE PROJECTOR was one of many new products demonstrated 


to interested employees by representatives of camera manufacturers. 


PHOTORAMA: 


‘Iwo years ago, the Nationwide Insur- 


Activities Association’s Camera 


Club, Columbus, Ohio, succesfully ex- 


ance 


perimented with a “Photorama,” a two- 
day exhibit of 
photographic equipment. 


new cameras and 

Photorama attracted so much interest 
that business representatives taking 
part in the show predicted this type 
of closed showing could start a new 
trend in their advertising and merchan- 
dising programs. 

As far as Nationwide is concerned, 
it has. The Camera Club plans to hold 
its second Photorama this spring, just 
prior to vacation time. 

“This isn’t the type of program we 
would schedule every year.” says Na- 
tionwide activities director Martha 
Daniell, “because I don’t think the em- 


ENLARGEMENTS were mounted next to original contact prints 


with the promise, “You too can make enlargements like these.” 


i 


oan ee sm gv bg ne! 


ployees or dealers would find it worth 
while if done too frequently.” 

However, the Association feel the 
time is ripe and will build the second 
showing around the same two-fold pur- 
pose as the first: to show employees 
the latest in the fast-moving photo 
equipment field and to increase camera 
club membership. 

A local photo finishing firm helped 
club members stage the first show and 
brought in representatives of General 
Electric Photolamp Division, Eastman 
Kodak, Ansco and Japanese camera in- 
dustries with other firms represented 
by products on display. 

Automatic projectors showed movies 
of how to use the new equipment, and 
employees sneak-previewed three new 
Kodak cameras not then on the market. 


\z 





DISPLAY of winning entries in the Nationwide employee photo con- 
test was prepared by camera Club members as an added highlight. 


Highly successful two-day exhibit of photo 
supplies, equipment and techniques builds 


interest, promotes camera club membership 


The representatives demonstrated their 
newest equipment, talked photography 
and answered questions. 

To complete the display, club mem- 
mounted _ their 
photographs on display boards. They 
also showed what could be done with 
the corporate gift to employees, a 
Kodak Starlet, by mounting contacts 


bers contest-winning 


next to enlargements. A third display 
promised: “You too can make enlarge- 
ments like these after one easy lesson— 
Join the Camera Club.” 

Club 


answer questions on membership and 


members were nearby to 
availability of darkroom facilities. 
The first day of the closed showing 
held during lunch hours, highlighted 
equipment and the second day 


primarily covered accessories. 


EQUIPMENT exhibit displayed a wide variety of cameras, slide and 


movie projectors and accessories made by foreign and domestic firms. 





THE 
ANNUAL 
NRA-NIRA 
POSTAL 
RIFLE AND 
PISTOL 
MATCHES 


®) NIRA: 


Industry gun clubs open fire this 
month in the third installment of 
NIRA’s nationwide, company-only 
postal shooting matches. 

Co-sponsored with NIRA by the 
National Rifle Association of America, 
the event is open to any bona fide em- 
ployee of a NIRA member company. 
Official entry forms (cover reproduced 
above) with complete contest rules will 
be mailed to all members within the 
next two weeks. 
the individual, 
recreation director com- 
pletes the entry form and mails it to 
the National Rifle Association. NRA 
will then return registered contest 
targets. Contestants may fire the targets 


To compete, team 


captain or 


on any range at any time prior to the 
contest deadline, midnight April 30. 
After firing. contestants return the 
targets to NRA for judging. 


EIGHT DIFFERENT MATCHES 

The contest consists of eight different 
matches: .22 caliber rimfire rifle for 
teams and individuals; .22  rimfire 
pistol, team and individual; CO, gas 
operated rifle, team and_ individual; 
COyz pistol, team and individual. 

Companies may enter as many teams 
and individuals in as many matches as 
they choose. 

Nominal entry fees ($1 per indi- 
vidual, $4 per four-man team) cover 
costs of postage, administration and 
awards, 

National and regional champions 
will be named for all eight matches 
and trophies will be awarded at the 
20th anniversary NIRA Conference and 
Exhibit in Chicago, June 11-14. 

Individual regional awards for all 


Postal shooting contest 


OPEN SEASON 
FOR NIRA SHOOTERS 


Third annual NIRA-NRA rifle and pistol matches get underway 


this month for industrial sharpshooters from coast to coast 


matches will be provided on the basis 
of one award for every 10 entries from 
each of the eight NIRA regions. Team 
and national awards will be presented 
on a similar basis. Members of -cham- 
pionship teams will also receive indi- 
vidual trophies. 

Last year, a total of 227 trophies 
went out to the 717 contest participants. 
This wide distribution of awards gives 
employee-shooters a big target. Match 
records (see box), although quite good. 
shouldn’t frighten away any would-be 
contestants. Lowest prize winning indi- 
vidual scores last year were 161 x 200 
in pistol and 168 x 200 in rifle. 

Course of fire for individual and 
team .22 rifle matches is 10 shots prone 
and 10 shots standing at 50 feet. Pistol 
matches will consist of 20 shots slow 
fire at 50 feet. Course of fire for the 
CO, events is the same except the fir- 
ing distance is 25 feet. 

The postal shooting matches were 
continued again this year by a 
unanimous vote of the NIRA Board of 
Directors. Its purpose is to help recrea- 
tion directors stimulate gun club ac- 
tivity within their 
panies. 


respective com- 

“A postal contest of this type has 
many advantages,” stated Don Neer. 
NIRA executive secretary. “Most im- 
portant, it provides a major event on 
the activities calendar in which all 
participants have a chance to win na- 
tional recognition.” 

No travel or time from the job is 
necessary, and participation involves a 
minimum expense. 

In addition, each company can 
schedule its ring time on any day 
within the four-month contest period, 
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thereby working the event into thei 
own program at the most beneficia 
time. 

Previously organized gun club of 
other shooting activity is not necessar 
either. An announcement to employees 
is certain to turn up several shooting 
enthusiasts. 


TEAM SELECTION 

Teams may be selected on the basi 
of scores in the individual matches, 0 
another possibility to build interes 
would be a special shoot-off to deter 
mine team members. 

The national rifle team champion 
ship was won last year by Goodyear’ 
Zeppelin Rifle Club with Joe Broderie 
repeating his individual title. 

Alexander Smith of Ford Motor Co 
Dearborn, Mich.. took individual pisto 
honors with a 186, and the Wincheste 
Gun Club established a record in wi 
ning the pistol team championship. 





Something to shoot for 


NIRA-NRA RECORDS 


22 Pistol Matches 


TEAM 
Winchester Gun Club (1960) 707 x 8 
Olin Mathieson Chem. Corp., New Haven, Con 


INDIVIDUAL 
Harry Briggs (1959) 
Douglas Aircraft, Inc., Long Beach, Calif. 


.22 Rifle Matches 
TEAM 


Zeppelin Gun Club #1 (1959) 770 x § 
Goodyear Tire & Rubber Co., Akron, Ohio 
INDIVIDUAL 

Joseph Broderick (1959) 

Goodyear Tire & Rubber Co., Akron, Ohio 




















1955 
1956 
1957 
1958 


TEAM FIRST PRIZE 


GUARANTEED Estimated 


m7, -Fo weit Prize Money 
reanuual 


637 North Main Street Dayton, Ohio 








A Squad Prize will be paid when 12 teams are entered by an 
individual. 


FOR 20 TEAMS 

FOR 30 TEAMS 

FOR 40 TEAMS 
An individual that organizes a team squad of 12 or more will be eligible to par- 
ticipate for three special prizes that will be awarded to organizers of squads. 


Organizer of squad does not have to bowl. 


Organizer of squad will receive if one of his teams rolls highest 3 game total 
with handicap on an organized squad. 


2nd highest organizer will receive 
3rd highest organizer will receive 


Note — All Organized Squads Entries Close February 25, 1961 











Sanctioned By American Bowling Congress 
Member of State and National BPAA 


PAUL CHAMBLISS, Tournament Director 


Entries._ Prize Money — 1959 — Entries___Prize Money — 
Entries.__Prize Money — , 

Entries.__Prize Money — — = senenteaeinian 
Entries.__Prize Money — 1961 — Our Goal____- 


1960 Winning Team, 3 M’ERS, MINN. MNG. & MFG., HARTFORD CITY, INDIANA, Score 
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3-GAME INDIVIDUAL PRIZES 


(WITH HANDICAP) 
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$4.35 


PRIZE FEE 


BOWLING 1.50 


TOURNAMENT 


EXPENSE 1.15 


TOTAL $7.00 Per man 





es 


Rules On Reverse Side 





fhe 


Representing 


Hereby makes e 


Names in the Order They Will Bow 


»LEASE PRINT OR TYPE 


tablishment in Which Team Bowls 


st Choice of Date and Time 


- . 
¥ Bianks Wiil t 


be mailed upon reques 
City Secretary Name 


Does NOT Require Signature of Ci 





Make All Checks Payable to 
HARRY ZAVAKOS, Treasurer 


637 N. Main St. Dayton, 5, Ohio 











TEAM 


nfry 





April 1, 2, 8, 9, 15, 16 
DATES April 22, 23, 29, 30 
May 6, 7, 13, 14 
May 20, 21, 27, 28 
Time of Shifts 
Saturday 10:30 a.m., 1:00 p.m 
3.30 p.m., 6.00 p.m., 8:30 
p.m 
Sunday 10:30 a.m., 1:00 p.m. 
3:30 p.n 6:00 p.m., 8:30 
i ) Snir Ma 28th 
ice . [ ; i 
HAV DP ES 
1 Averages 
GIVE NAMES IN FUL! asc | IND 
FASE PRINT OR p |AVG 
5 | 
Phone 
State 
2nd Choice 
DO NOT WRITE HERE 
Nad 





For Further Information 
or Reservation, Call 


BAidwin 2-6151 
637 N. Main St. Dayton, 5, Ohio 














3. Kittyhawks, Wright-Patterson AFB, 


SPECIAL PRIZES 3. Ray Oblock, Forest City Foundries, : , C. Ferdelman, Dayton, Ohio 


Cleveland, Ohio 25 T. Barron, Dayton, Ohio 
OPENING SHIFT SQUAD PRIZES 4. Ron Balsley, Wright Industrial Supply, 0. Evans, Dayton, Ohio 
Rockets, Wright-Patterson AFB Toledo, Ohio 25 25.00 Ey Wilkins, Owens, Ill...... 
ti. posal pineal 3053 $ 25.00 SUNDAY NIGHT SQUAD PRIZES $ 370.00 F. Durant, Coshocton, Ohio... 
oo Sage a ray ee : ye - G. Budger, Columbus, Ohio 
a ae S000 15.00 TOTAL SPECIAL PRIZES $1470.00 G. Payne, Cleveland, Ohio ae 
A cdita trol — ffield Corp., Dayton DORR 10.00 H. Gentry, Crawfordsville, Ind.. 
daisiaatsshsines kae wc elaas sickens R. Corder, Columbus, Ohio 
HIGH TEAM, ONE GAME (Actual) L. Davis, Hagerstown, Ind. 
Shifters, Wright-Patterson AFB, 5 Steer Partie tito 1), Weaver, Dayton, Ohio 
Dayton, Ohio 1051 §$ 150.00 Chet Domaiski. Toledo, Ohio J. —— — Ohio 
Hatfield Electric, Speedway, Ind 1041 100.00 Whiniben, one mR . R. Wieland, Dayton, Ohio 
ie aa . : a6 ae ms ge Chas. Stir, Dayton, Ohio 
if ce ~ -remaranigge My sg N. Yountz, Dunkirk, Ind 
d es, Coldwater, 0 


: serio C. Meredith, Lima, Ohio 
HIGH THREE-GAME TEAM (Actual) -- Knodel, Van Wert, Ohio J. Garnes, Columbus, Ohio 
CIO 1331 No. 1, Republic Steel, a pepe eng ng D. Marquis, Dayton. Ohio 
ae Cron, pay ton, 0 L. Rush, South Bend, Ind 
: penne Hamilton, Ohio J. Lansaw, Middletown, Ohio 
Local 1299, ‘‘Dreamers,’” Great Lakes, E re at ig ogg B. Wolf, Charleston, W. Va 
Ecorse, Mich 2848 50.00 Ati Adaing: indianapolis, Ind. Bb. Brown, Cincinnati, Ohio... 


SINGLES, THREE GAMES (Actual) J. Proper, Indianapolis so ee 
Ralph Keller, Bulldog Electric, R. Henderson, Wooster, ONi0.........cs-ccceessee 235 D. Baker, Troy, Ohio 
Bellefontaine, Ohio 86 $ 100.00 Knox, Ft. Wayne, Ind. A. Lewis, Dearborn, Mich 
John Holicki, Local 1229, Great Lakes J. Bertschi, Dayton, Ohio . “ Bb. Carmazzi, Bellefontaine, Ohio 
Steel, Ecorse, Mich 663 75.00 H. Se arpelli, Dayton, Ohio 23: E. Fowler, St. Louis, Mo... 
Robert Newey, Goodyear Tire & weg a — eat 1). Green, Dayton, Ohio 
Rubber, Akron, Ohio 660 25.00 4, ge sade A es sc G. Walker, Van Wert, Ohio 
¢ Biot) Sontotnin’ Sbatits ches ; oF : amins oungstown, Ohic < » , 
Ott Kistler, Precision Rubber, Dayton 660 25.00 . peter ee ae = ( Furr, Ranhaeion OhiG 
HIGH SINGLE GAME (Actual) ¢ D. Merriman, St. Marys. Ohio 20% 0. Kistler, Dayton, Ohio 
Studebaker Piekup, South t. Sather, Dayton, Ohio 25 J. Hoover, Zanesville, Ohio 
264 $ 100.00 :. Swartz, Mansfield, Ohio wesses OR J. Turkel, Canton, Ohio 
t, N.C.R., Dayton, Ohio = 2F 75.00 Kennison, Cincinnati, Ohio 2 C. Thorley, Canton, Ohio 


Dayton, Ohio 1020 50.00 


Youngstown, Ohio 2875 $ 150.00 
Hatfield Electric, Speedway, Ind 2870 100.00 


All bowlers on a team must be employed by the same industrial firm, business establish- 
ment, etc., means where bowler earns his living — part time employees not eligible. 
Employees of bowling establishments or bowling supply houses are not eligible. 
Three games will be rolled with a team prize list and an individual prize list, both with 
handicap. One fee of will embrace both prize lists. 
handicap of will be used in team competition. 
handicap of will be used in individual competition. 
1959-1960 final averages will be used, but singles or doubles league average needn't 
be used if bowler has team average. Mixed league average will NOT be accepted. 
A minimum average of 128 will be in effect. 
Averages to be used will include | or more games as of if bowler 
does not have 1959-1960 average. 
bowler must use his highest league average. 
Any bowler not having an established league average must use average. 
Entry fee must accompany entry blank. 
Prize fee of per team will be returned to prize fund. 
At least 1 prize for each ten entries. 
Team captains must show ABC cards when registering. 
Any bowler not having an ABC card must pay 
A bowler may participate only in this tournament. 
Teams will be paired according to pin average or prior reservation. 
The first captain reporting will draw the alley assignment for both teams, and bowl all 3 
games on the same pair of lanes. 
The team may use other than its sanctioned name the payment of additional ABC 
dues. 
and enter the payment 
of additional ABC dues, providing they work for the same employer. 
Averages of prize winning teams and individuals will be checked and any found to be 
incorrect will mean forfeiture of entry fee. No more handicap will be granted after 
captain checks in, due to averages being too high. 
The is responsible for the correctness of all averages. 
The team captain must report to tournament headquarters scheduled 
time. 


Out of town entries must have name and address of city secretary. 


The tournament manager reserves the right to reject any entry. 














RECREATION ROUNDUP 


No Compensation for Bowler 


Consistent with recent rulings in 
other states, the Minnesota Industrial 
Commission ruled last month that an 
employee fatally injured in connection 
with a company-sponsored bowling 
team is not covered by the workmen’s 
compensation law, 

The commission upheld a referee's 
decision denying compensation to a 
widow whose husband was killed in an 
automobile accident on the way home 
from a bowling match. 

The widow sought a $17,500 death 
Bbenefit provided under the law in cases 
where an employee is fatally injured 
in an accident arising out of employ- 
ment. 

The commission noted that the man’s 
employer, the Donlin Co., had paid the 
league entry fee, furnished the players 
with shirts bearing the firm name and 
sponsored a team banquet. 

However, it declared that the injury 
was non-compensable because the firm 
did not reimburse the players for par- 
ticipating on the team, thus removing 
the act from the “special errand” 
category. 


SBig Travel Plans for USDA 
The U. S. 


Travel Club, one of the nation’s biggest 
and busiest, recently announced its 
far-reaching travel plans for 1961. 

| Two tours have already been set— 
“Around the World” by jet from April 


Dept. of Agriculture 


FATHER AND SON NITE with the Cleve- 
land Browns packed the Thompson 
Ramo Wooldridge cafeteria (right) with 


29 to June | and the first 
New York City theater tours. 


of four 


Ten tours in the planning stage 
include: England, Central and South- 
ern Europe; England-Scotland-Ireland ; 
England-Scandanavian countries; 
Greece-Holy Land and Egypt; Central 
and South America; Bermuda; 
Mexico; Alaska; and Nova 
Scotia. Numerous domestic tours are 
also being considered. 


Hawaii 


Results of a membership survey will 
determine the specific tours to be 
sponsored. 

The club’s basic goal is to provide 
travel opportunities to members at 
group rates. Last year four foreign and 
16 domestic tours were enjoyed by 654 
participants. 

Membership in the club is open to 
USDA employees and retirees in Wash- 
ington, D. C., and the field, and to 
their families and friends. 


Tight Race Opens NIBL 


With one-third of its 13th season 
now in the record books, the National 
Industrial Basketball League’s cham- 
pion ship race is still wide open. 

Split into two divisions, Eastern and 
Western, for the first time, the NIBL 
promises to produce two exciting 
stretch drives. 

Off to a fast start, the revitalized 
Cleveland Pipers threaten to give the 
Goodyear Wingfoots a fight to the wire 
for the Eastern Division title. 

In the West, the D-C Truckers seem 


700 employees and their boys recently. 
Browns star Paul Wiggin (left) gives his 
autograph to overawed David Sopka, son 


we a oe te © ry 
+ ole 
ye 


var 


to have rebounded from last year’s 
disastrous fall to eighth place after 
having won the title in 1959. This 
combined with the disappointing early 
season performance of perennially 
tough Phillips 66ers, points to a season- 
long see-saw battle. 

Down to six teams after the with- 
drawal of Caterpillar Tractor, Vickers 
Petroleum and the AJL Investors, the 
NILB shows more top-to-bottom team 
strength, 

Adding considerable strength, the 
New York Tuck Tapers, playing in the 
Eastern Division, are certain to im- 
prove on 1960's 7-25 last place record. 

The Seattle Buchan Bakers have 
sufficient strength to add to the con- 
fusion in the Western Division. 

Each team will play a total of 34 
games, eight against the other teams 
in its division and six against each 
team in the rival division. 


Honor George Simpson 


The recreation area being developed 
by Hughes Aircraft Company in Fuller- 
ton, Calif., will be named in honor of 
the late George M. Simpson. 

Adviser in the early years of the 
20-year-old Hughes Employees’ Asso- 
ciation, Simpson was the first company- 
appointed administrator of employee 
activities. He occupied this position at 
the time of his death on Sept. 24, and 
had served as his company’s NIRA 
representative. 

The park, which will be dedicated 
this spring, will serve the employee 
members of six Hughes Employees’ 
Associations in the company’s various 
plant locations in the Los Angeles area. 


of TRW’s activities supervisor Hank 
Sopka. Full course spaghetti dinner and 
a Browns movie topped the program. 








NIRA Bowling Tournament 


INDUSTRY MEET 
SET FOR MILWAUKEE 


Junk 940 limit, add open division and voluntary singles to 


improve 14th annual National Industrial Bowling Tournament 


The 14th annual National Industrial 
Bowling Tournament, slated for the 
Rose Bowl in Milwaukee, March 25-26, 
will take on a new look. 

Based on 
recreation 


recommendations from 
directors and the bowlers 
themselves, three important changes 
will be incorporated to make participa- 
tion more appealing and more con- 
venient. 

I. Eight game series. Traditionally 
a nine-game event held over a week- 
end, the meet will be cut to eight 
games, with each team rolling four 
games on Saturday and four on Sun- 
day. The change allows more travel 
time and leaves Saturday night open 
for individual bowling and an informal 
buffet and reception for bowlers. 

2. Two divisions. Previously, teams 
were restricted to a maximum 940 
team average. This has been dropped. 
Instead, this year’s meet will be run 
in two divisions for teams: Open Divi- 
sion, no limit; and Industrial Division, 
875 maximum team average. Indi- 
viduals will not be classified in divi- 
sions. 

The change permits companies with 
superior bowlers to enter their five 
best men and also gives less skilled 
teams a shot at the prizes. 

3. Voluntary Singles. In addition 
to the regular event, an individual 
sweeper with cash prizes will be con- 
ducted for anyone desiring to enter. 





The sweeper will be open only to those 
bowlers participating in the regular 
event, but will be conducted on an en- 
tirely voluntary, individual basis, with 
each bowler paying his $5 fee upon en- 
tering the sweeper. 

Entry fee in the regular event is $40 
per team to cover bowling fees, prizes 
and trophies and administrative ex- 
pense. Companies may enter two teams 
from each of their plant locations. 
NIRA membership is not required. 

Complete rules and entry blanks will 
be mailed this month to all NIRA mem- 
bers and past tournament participants 
or may be obtained by writing NIRA 
headquarters in Chicago. 


All prizes in the NIRA event, except 
for the individual sweeper, ,will be 
trophies and merchandise awards. As 
in the past two years, the Whirlpool 
Corporation will provide the award for 
high individual total: a RCA Whirl. 
pool Supreme portable dishwater. 

Booking the Rose Bowl’s 48 lanes, 
tournament officials anticipate a record 
breaking field of 96 teams. Previous 
highs, restricted by size of the house, 
were bettered by the 56 teams that 
turned out for last year’s event co- 
sponsored by Timken Roller Bearing in 
Canton, Ohio. 

Originated in 1948 by the Goodyear 
Tire & Rubber Co., the National Indus- 
trial Bowling Tournament normally 
draws from a seven to nine state East- 
ern and Midwestern area. 

By moving the tournament site to 
Milwaukee, the first time it has been 
held west of Indiana, tournament of- 
ficials hope to attract a number of new 
entries, particularly from Wisconsin. 
Illinois and Minnesota. 

Sanctioned by the American Bowl 
ing Congress, the tournament requires 
all male entrants to be ABC members 
and to present their membership cards 
prior to their scheduled bowling time. 
Each team will roll eight games across 
four lanes. 





PAST CHAMPS 

1948 Chrysler Corp., Detroit, Mich. 

1949 Briggs Beautyware, Detroit, Mich. 
1950 Studebaker Corp., South Bend, Ind. 
1951 Briggs Beautyware, Detroit, Mich. 
1952 Briggs Beautyware, Detroit, Mich. 
1953 Firestone Tire & Rubber, Akron, O. 


1960 Goodyear Aircraft 


1954 
1955 
1956 
1957 


Goodyear Tire & Rubber, Akron, O. 
Studebaker-Packard, South Bend, Ind. 
Studebaker-Packard, South Bend, Ind. 
Ford Engineering, Dearborn, Mich. 
1958 Ford Eng. & Foundry, Dearborn, Mich. 
1959 Auto Specialties, St. Joseph, Mich. 
Corp., Akron, O. 





Recreation directors should note that 
there are two “National Industrial 
Bowling Tournaments;” this one, a 
scratch event co-sponsored by NIRA 
with this year’s host Allis-Chalmers 
Mfg. Co.; and the other (see four- 
page entry form insert in center of 
this issue) a nine-game handicap event 
sponsored by the Dayton Journal 


Herald in April and May. 


Defending champion Goodyear Air- 
craft Corp. of Akron, Ohio, put to 
gether a nine-game total of 8576 for 
a 144 pin margin over runner-up 
Eaton Mfg. Co. of Cleveland in last 
year’s tournament. 

Individual honors went to Tom Lent. 
a 180 average bowler from IBM in 
Yorktown Hts., N. Y., who rolled a 
spectacular 651-680-641—1952. 


Milwaukee’s 48-lane Rose Bowl, site of this year’s National Industrial Bowling Tournament, March 25-26 
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what’s your 
RECREATION QUOTIENT 


New games, new fads, new rules keep 
a recreation director constantly on his 
toes. Here are a few questions to test 
your RQ? Answers are given below. 


{. In fast pitch softball. which of the following changes have been 
made in the 1961 rules? 
1. Red thread stitches will be permitted on softballs 
2. Maximum legal diameter of bats has been increased 
3. All bats must be equipped with a safety grip 
4. None of the above 


B. In slow pitch softball which of the following changes have been 
made in the 1961 rules? 
1. Red thread stitches will be permitted on softballs 
2. Maximum legal djameter of bats has been increased 
3. The perceptible are of a legal pitch has been decreased 
4. None of the above 


C. Identify the bowling pins and balls pictured below: 





Ind ——— a ws : 
3 a a . ees 
5. - 


D. Under new U. S. Golf Assn. rules, the penalty for hitting the ball 
out of bounds or in an unplayable lie, or losing the ball on the 
fairway or in a water hazard is: 

1. One stroke penalty and loss of distance 

2. Loss of distance only 

3. One stroke penalty only, after dropping ball near point where 
it was lost. 


E. Which of the following is not a card game? 


1. Piquet 3. Roque 
2. Whist 4. Fan Tan 
ANSWERS 


A. (2) The diameter of the fast pitch softball bat has been increased 
from 24% inches to 214 inches to help batsmen get more wood on fire- 
ball pitches. B. (4) No major changes have been made in slow pitch 
rules, The old size bat is still the only legal one in slow pitch. 
C. (1) Rubber-band duckpin with 3 Ib., 10 oz. ball, popular in 
Pennsylvania and Quebec, Canada. (2) Ten pins with regulation 
16 lb, ball, most popular single bowling game in U. S. (3) Candlepin 
and 214 Ib. ball, popular throughout New England, is a challenging 
game in which the deadwood is left on the lane and _ utilized. 
(4) German Kegeln pin used in several different nine-pin games in a 
wide area of Europe. (5) Duckpin with 334 Ib. ball, popular in 
Central Atlantic and South Eastern states. D. (1) 1961 U.S. G. A. 
tule reverts back as it was before last year’s experimental change. 
Owever, the local ciub has an option to adopt a rule allowing a 
player to drop a new ball near the point where the first one was lost 
with a one-stroke penalty. E. (2) Roque, a similar, but more formal 
Version of croquet. 
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New York 13, N. Y. 
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knowledge of what has been 
what to do.” The 
worth countless hours of study. 
can benefit 
STAND 
already solved 
at your finger tips special 
service, a 
developments and trends. Use 


“The more extensive a man’s 

done, the greater will be his 

power of knowing 

WHY cochange of 

information is 

It saves painful trial and 

error. Why stand alone when you 

from others 

who have 
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stand alone when you can have 
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the services of the National 

Industrial Recreation Association. 
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RCHERY * BADMINTON 





NIRA CONFERENCE committee members attending a recent planning meeting in- 
cluded (I-r): John Crnich, R. R. Donnelley; Arvid Grell, Seeburg; P. J. McCarthy, 


Chicago Park District; Ralph Isacksen, Seeburg, general chairman; Don Neer, 
NIRA; Wally Dowswell, Motorola. 
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oe ". | Helms Awards standing recreation program during 
ee 6 (Ue calendar year 1960. 

Y * HUNTING ‘xtendi titi ive com- eae gee , 

» ROCs Rea Extending competition to five com Entries will be judged on_ seven 








Eas ae — / | pany size classifications, the Helms 
\ mene EEE, Athletic Foundation, in conjunction 
SHOOT ° nae ) 
I a SKATING f/ with NIRA, launched the third annual 


Helms Industrial Recreation Awards 


points: contributions to NIRA and in- 
dustrial recreation in general, leader- 
ship, program, facilities, organization, 





ne 


























q SKIING * SKIN DIVING _4 Program “on month, . | financing and general achievements. 
\ . —T a lo ~ ot sufficient — _ 
w 5 : prepare lor the competition, ofhcia : 
aete TENNIS * TENNIS Z entry forms have ‘iiake been mailed 1961 Conference Plans 
2 ee hc +) to all NIRA members. To be eligible With six months yet to go, plans for 
ALL SPORTS AND / for judging, the forms and supporting NIRA’s 20th anniversary Conference 
QT Toe | documents must be returned to NIRA and Exhibit in Chicago, June 11-14, 
' “ pa headquarters by April 20, are approaching the final stages. 
RECREATIONAL ACTIVITIES In addition to selecting winners in The agenda for the four-day session 
Pe : ig the five classifications, the judges will highlights informative, “live” demon- 
award the Helms rotating trophy to the — strations of new and unusual recreation 


company which, regardless of size. is activities plus a wide range of special: 
judged to have conducted the most out- ized panel sessions concentrating on 


See your NSGA sporting goods 
dealer. Get to know him better 
... for he is an expert on 
sporting goods and recrea- 
tional equipment. He can help 
you plan what you need for 
better results. 


Get help where you see this sign. 





vw PAYS TO Play 
a 


QS eY 





ty em ET 


NP-Galel\ iV) fel ban Nic . 


CHARLOTTE WORKSHOP featured addesses by (I-r) Don Neer, NIRA executive 

GOODS ASSOCIATION secretary, Miles Carter, McLean Trucking Co. and immediate past president of the 

Fie N Ruch St < Chicand 11. Winoik Industrial Division, North Carolina Recreation Society; Oskar Frowein, Republic 
oe a ghee : | Aviation and NIRA president. 
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problems unique to specific geographi- 
cal areas and company size groupings. 


Small company and metropolitan area 
» recreation programs, in particular, will 


receive special emphasis. 

All past presidents are to be on hand 
to help celebrate the Association’s 20th 
anniversary. Other activities will in- 
clude presentation of the 1960 Helms 
Industrial Recreation Awards, In- 
augural Banquet and Floor Show and 
the annual business meeting. 

General chairman Ralph _ Isacksen, 
Seeburg Corp., is assisted by 
following committee chairmen: John 
Cmich, R. R. Donnelley (Registra- 
tion); Bill Krienitz, Victor Adding 
Machine, (Exhibits) ; Walter Dowswell, 
Motorola (Entertainment); P. J. Mc- 
Carthy, Chicago Park District (Recrea- 
tion & Wives’ Program); Ed Mitchell, 
U. S. Steel (Tours); Ben Getzoff, 
Happiness Tours (Souvenirs); Dale 
Shafer, Deleo-Remy (Luncheons) ; Ar- 
vid Grell, Seeburg (Sgt. at Arms). 


California Conference 


A recording-breaking registration of 
than 100 industrial recreation 
directors is expected at the 11th an- 
nual NIRA California Conference, Feb. 
24-26, at the LaFayette Hotel, Long 
Beach. 


more 


chairman Newt West of 
Helms Bakeries has announced that 
key speakers at the three-day event will 
include John Clark, director of indus- 
trial relations, Northrop; Elroy (Crazy 
Legs) Hirsch and NIRA President 


Oskar Frowein. 


General 


Charlotte Workshop 


“The National Picture of Industrial 
Recreation” was the theme of the an- 
nual workshop conducted by Region 
IV NIRA members and the Industrial 
Division of the North Carolina Recrea- 
tion Society, Nov. 17, in Charlotte. 

Featured speakers were Oskar Fro- 
wein, NIRA president, Republic Avia- 
tion Corp., and Don Neer, NIRA 
executive secretary. 

In the business meeting that closed 
the day’s program, the Industrial Divi- 
sion elected Bob Purkey, of Firestone 
Textiles, Inc., as new president, suc- 
ceeding Miles Carter of McLean Truck- 
ing Co. 

Other new officers: Velva Pearce, 
Nationwide Insurance, vice president; 
Edgar Cashwell, Sellers Mfg. Co., 
secretary. 


the | 








It’s much more fun with friends! 


Travel, that is. And Group Travel by 
American Express is of the lasting vari- 
ety of fun. Long after your group of 
employees has returned home, they’ll 





retain wonderful memories of a trouble- 
| free vacation. Because American 


Express is the largest and most experi- 
enced travel service available, it can 
provide transportation, hotel reserva- 
tions in advance of every stop, sight- 
seeing, side tours to special fiestas and 
festivals, drive-your-own-car service— 
everything! So visit, write or call 
American Express, or send in the coupon 


below. Either way, remember: It costs 
no more to use American Express—Travel 
Headquarters to the nation! 


American Express Travel Service 
Group Travel Unit, 65 Broadway, N. Y. 


Dear Sirs: Please send me free literature 
on Employee Group Travel. 





Company. 





Address. 








! 
1 
! 
| 
i 
! 
| 
| 
| 
I Name 
1 
1 
| 
| 
| 
| 
| 
l 
| 





5128 W. NORTH AVE. 





WITTEK GOLF RANGE SUPPLY CO., INC. 


Complete line of golf supplies and equipment for indoor 
and outdoor practice ranges, golf courses and pro shops. 


Golf mats, golf balls, golf clubs, and all types of netting 
for golf practice at wholesale prices. 


WRITE FOR ILLUSTRATED CATALOG AND PRICE LIST 


CHICAGO 39, ILL. 








Exhibit List Grows 
At press time, the following firms 
had reserved exhibit space at the 20th 
anniversary NIRA Conference & Ex- 
hibit in Chicago, June 11-14: 
Adirondack Bats, Inc. 
American Bowling Congress 
American Handicrafts Co. 
American Locker Co. 
American Trampoline Co. 
American Trophy & Award Co. 
The Athletic Institute, Inc. 
Champion Knitwear Co. 
The Coca-Cola Company 
Elliott Travel Service 
The Flxible Company 
Game-Time, Inc. 
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Harrison & Associates 
Hillerich & Bradsby Co. 
MacGregor Sport Products Co. 
National Bowling Council 
National Golf Foundation 
National Rifle Association 
New York Convention & Visitors 
Pepsi-Cola Company 

Rawlings Sporting Goods Co. 

Sabena Belgian World Airlines 
Saunders Mfg. & Novelty Company 
The Seamless Rubber Company 

The Seven-Up Company 

A. G. Spalding & Bros. 

S & S Arts and Crafts 

Tandy Leather Co. 

Transport & Travel Contractors, Inc. 
Waldron & Company, Inc. 

Wittek Golf Range Supply Co. 


Bureau 











Tm NATIONAL RIFLE ASSOCIATION SALUTES INDUSTRY! 





















The Caterpillar Employees’ Gun Club in Peoria is one of two such clubs 
sponsored by the Company; the other is located at its York, Pennsylvania 
plant. The Peoria club, oldest of the two, has been affiliated with NRA since 
1936, and has 44 members active in the rifle and pistol programs. 


Teams representing the club compete in the Illinois Valley Rifle League, from 
October through April, at the Illinois National Guard Armory. Individual 
members also participate in qualification and practice firing on both indoor 
and outdoor ranges. 


NRA is proud of its association with Caterpillar Tractor and salutes both the 
Company and its employee gun club. 


Caterpillar Employees’ 


Gun Club, Inc. 


Peoria, Illinois 
Sponsored by 
CATERPILLAR TRACTOR CO. 


CLUB OFFICERS 
Paul Burgard 
Howard A. Muller 
Jay D. Johnson, Sr. 
Emery Satterlee 


President 

Vice President 
Sect’y-Treas. 
Range Officer 


Write for Information 


Industrial Recreation Executives are invited to 
write to the address below for further informa- 
tion on organized rifle and pistol shooting. 
Details on how your company may sponsor an 
NRA-affiliated club will be sent without cost 


or obligation. 









NATIONAL RIFLE ASSOCIATION, 1600 Rhode Island Ave., N.W., Washington 6, D. C. 











ROYTMDUSTRY TENS 


Tax Reprieve for Golf 


California voters at the November 
elections overwhelmingly supported a 
constitutional amendment that makes 
golf courses subject to taxes as golf 
courses, rather than highest possible 
land use. 

The amendment provides that prop- 
erty used exclusively for non-profit golf 
course purposes shall be assessed for 
no other factors than those relative to 
such use. However, oil, mines and other 
resources that may exist on the prop- 
erty may be taxed. 


Cut Trans-Pacific Jet Fares 


Substitution of a new “economy 
class” for the present “tourist service” 
has brought a 30% reduction in trans- 
Pacific jet fares for groups of 35 or 
more persons traveling together. 

Put into effect last Dec. 1 by the 
Civil Aeronautics Board, the new 
economy class group fares apply to 
one-way as well as round-trip tickets. 
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For example, the fare between the U. S. 
West Coast and Tokyo is now $356 one 
way. Previously, the tourist class fare 
was $508. 

The changeover from tourist to 
economy class service, put into effect 
earlier on trans-Atlantic flights, was 
delayed on trans-Pacific routes. In 
economy class, a passenger gets “pack- 
aged” hot meals instead of regular 
meals and his seat has less leg room 
and does not recline as far. 

The CAB also approved a 14% fare 
cut for individual economy class jet 
service. The new fares apply to all air 
routes across the North and Central 
Pacific. 


May Change Charter Policy 
In a switch of policy, the CAB has 


proposed a new rule that would give 
supplemental and cargo airlines per- 
manent authority to provide trans- 
Atlantic charter service. 

The proposal, to be acted upon 


1961 





shortly, should give a new boost to low: 
cost European group travel and is ex- 
pected to attract more supplemental 
and cargo airlines into the charter 
business. This should make more planes 
available for charter, thus relieving the 
difficulty in obtaining air charters dur- 
ing the peak tourist season. 

Although the trans-Atlantic _ pas- 
senger market has been open to the 
supplementals and cargo lines since 
1955, they have had to file a separate 
application with CAB for each flight. 
The new rule would give them blanket 
authority and cut the red tape that has 
discouraged many of these lines from 
concentrating on charter business. 


World’s Longest Gutter Ball 


The materials used in making 
bowling lane beds this year could make 
one long lane reaching nearly halfway 
around the world. 

This, and a mountain of other sta 
tistical gems were recently reported by 
Brunswick Corp. which, by itself, has 
used enough materials to build a lane 
from the West Coast to Sidney, 
Australia. In terms of linear feet of 
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lane lumber, the material would circle 
the globe 12 times at the equator. 

To illustrate the great heights the 
same has reached, Brunswick says that 
tacked on end the total number of 
bowling pins sold last year would soar 
wer 1,000 miles straight up. This is 
100 miles higher than the first “talking 
«atellite” reached in 1958. 


In addition to continuing the present 
program of slidefilms, motion pictures 
and publications on sports, physical 
education and recreation, the Institute 
is studying the following new projects 
for the year: 
¢ Sponsorship of a workshop, or 
production of a motion picture on 
“Public Relations Interpretation for 
Athletics and Physical Education ;” 

@ Sponsorship of a workshop or 
production of a motion picture on 
volunteer coaching; 


Biggest Institute Budget 


A record budget of $243,500 was 
approved by the directors of the 


PLANS FOR A 44-LANE, $3 million bowling installation on three levels of New York 
City’s Grand Central Terminal are shown in the sketch below. A professional league 
auditorium with four Brunswick lanes will be on the first level with 20 lanes on each 
of the upper levels. The center is expected to open in July. 
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slidefilms on campcraft; 
© Development of a 35mm slidefilm on 
soccer. 


BPAA Plans Junior All-Star 
The BPAA Junior 


All-Star Championships will become a 
reality this summer according to Nat 
Kogan, president of the Bowling 
Proprietors Association of America. 

While dates, locations and other de- 
tails have not announced, the 
BPAA plans to complete the national 
finals in late July. 

The new junior championships will 
be open to boys and girls in high school 
grades nine through 12, who are be- 
tween the ages of 15 and 19, and who 
are bowling in junior leagues in BPAA 
houses across the nation. 

The event will be split in two divi- 
sions with boys rolling in either a 
scratch or handicap class, and girls 
bowling strictly on a handicap basis. 

Participants will enter the tourna- 
ment through their local BPAA pro- 
prietor with an opportunity to advance 


long-discussed 


been 


to state and national competition. 












don't take 
chances.. 


. . . on disappointing the winner! 


Just write for our catalog illus- 
trating thousands of trophies and 
awards. It’s probably the largest in- 
stock selection of ‘To The Winner’ 
awards anywhere. 


We manufacture all trophies and 
are able to offer the lowest possi- 
ble prices. Letters engraved are 
only 2¥2¢ each. 


And yes, same day shipment of all 
trophies is standard ... direct from 
our stockrooms. 





EMBLEM & BADGE MFG. CO. 
BOX RM-2 
68 Pine St., Prov. 3, R. |., DExter 1-5444 








CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 
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EMBLEMS — Club — Team — Champion- 
ship. Custom designs made to order. Any 2 
colors—Velvety design on 100% wool felt. 
Send rough sketch or sample with order. 6 or 
more, Postpaid. 
4” size—$1.00 ea. 5” size—$1.20 ea. 
6” size—$1.50 ea. 8” size—$1.75 ea. 
Check or M.O. No COD’s. 

AMERICAN KNITWEAR & EMBLEM 
MFRS., Plaistow 12, N. H. 





HELP WANTED 





Experienced recreation director to administer 
and promote cultural, physical, social and 
special activities for employees, their families 
and retirees of one of the nation’s largest 
firms. Degree in ind. rec. with minor in busi- 
ness admin. preferred. Salary negotiable. 


CH10—RECREATION MANAGEMENT 





POSITIONS WANTED 





Recent college grad with major in recreation. 
Qualified instructor in sports, handicrafts, 
cultural activities. Military oblig. fulfilled. 
Military and YMCA recreation experience. 
CP25—RECREATION MANAGEMENT 





Director of broad recreation program for 
large manufacturer seeks position with greater 
opportunity. B.S. in business admin. Married. 
Acceptable salary $575 per mo. 
CP30—RECREATION MANAGEMENT 
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Card Party Ideas 


No hostess, card club or other social 
group need ever run out of party ideas 
with the clever booklet recently pub- 
lished by the American Association of 
Playing Card Manufacturers. 

Around the World in 20 Card Games 
does much more than suggest 20 games 
that are traditional with certain na- 
tionalities. It is complete with sug- 
gestions for appropriate invitations, 
decorations and refreshments to estab- 
lish an authentic foreign mood for each 
party. 


Association of American Playing Card Manu- 
facturers, 420 Lexington Ave.. New York 17, 
NV. Y.. 10¢ per copy for postage and handling 


Boat Facilities 


A unique design for a submersible 
small boat launching ramp that allows 
controlled launching by means of a 
movable float is among the many ideas 
included in the new _ publication, 
Launching Ramps and Piers. 

The 20-page booklet is designed as 
an idea factory to stimulate thinking 
on the variety of solutions suggested 
by the problem of launching ramp and 
pier design. 

Information on protective equipment 
such as bumpers for piers and _ the 
preservation of building materials is 
also included in 
presentation. 
Government Relations Dept.. Outboard Boat- 


ing Club of America, 307 N. Michigan Ave.. 
Chicago 1, Ill. Single copies free 


attractive two-color 


How to Plan a Turkey Shoot 


Complete 20-page booklet is packed 
with ideas and helpful instruction on 
every phase of conducting a turkey 
shoot. 

Turkey Shoots Can Be Money- 
Makers! explains how the event can 
raise funds and provide ideal recrea- 
tion, gives several variations of the 
game, shows how to classify hot shots 
and dubs, suggests “spectator” games 
for novices and includes valuable pro- 
motion tips. 


Shooting Promotion Section. Remington Arms 
| Co., Inc.. Bridgeport, Conn., free 





| Slide-Makers Catalog 

Vis-A bility Unlimited, a new catalog 
of slide-making materials lists uses, 
‘prices and general information on 
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materials needed to make _ trans 
parencies for overhead projection. 

Until recently, slides had to be pro. 
fessionally prepared, in many cases at 
high cost. With the materials listed iy 
the catalog, professional appearing 
slides can now be made at low cost. 
Projection Optics Co., Inc.. 271 11th Ave. 
East Orange, N. J.. free 


Film Catalog 


More than 335 movies available to 
adult groups without charge are 
described in a new catalog, The Pocket 
Guide to Free Films. 

Subjects of the films range from 
grooming and manners for teenagers 
to hobbies and sports, from kitchen 
techniques to suggestions for home 
maintenance and other how-to-do:i 
subjects. 

All motion pictures listed in the 
catalog are 16mm sound films, varying 
from a quarter-hour to a half-hour in 
length. Most are in color. They are 
being made available on a free loan 
basis as a public service of leading 
American businesses, industries and 
trade associations. 

Modern Talking Picture Service. Inc., 3 East 
54th St.. New York 22, N. Y., free 


Shooting Tips for Ladies 


The second phase of a unique cam- 
paign to interest women in the shooting 
sports has been launched by the 
Winchester-Western Division of Olin 
Mathieson Chemical Corp. 

Don’t Be Gun Shy, a complete 
presentation for women’s groups, cot: 
tains a film, speech materials, pamphlets 
and guides covering many aspects of 
guns and shooting including a shooter’ 
glossary, the best methods for prepar 
ing, storing and cooking wild game 
and suggestions for contests on wild 
game cookery. 

Winchester News Bureau, 460 Park Ave., Neu 
York 22, N.Y. 


Bowling Tips for Ladies 


Ladies—Improve Your Bowling is 
the title of the latest book in the spor! 
instructional series produced by the 
Equitable Life Assurance Society of 
the United States. 

Equitable is offering the bookle! 
through a series of seven advertise 
ments appearing in Sports Illustrated. 
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pearin member of the N.B.C. National Assn. of Leagues. 
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@ Enter the N.B.C. tournament program to deter- 

mine the 1961 National Non-Pro Championship. 
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ated leagues with photos of © Nation-wide Tournaments 

. 3 East champions. Includes complete © N.B.C. Association of Umpires 


details of 1960 program, in- 
cluding sites and starting dates 
of U.S. tournaments climaxed 
by the 27th annual National 


Nat’l Player Contract System 
N.B.C. Ass’n of Leagues 
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: lal @ N.B.C. Ass’n of Scorers 
ue can Tournament in Wichita, Kan., ; ‘ ' 
. : © National Ass’n Old-Timers 
shooting starting Aug. 18. Listed are the 
by the 1960 All-League, All District, © Directory of Past Champions 
of Olin All-State, and All-American © Model League Constitution 
selections. 
-omplete 
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1ve.. Neu | Copies of the 1961 issue of Ofhcial Baseball Annual at $1.00 each (Add 25¢ per copy to order to 
VE.,! | cover postage and handling.) 
IMPORTANT Copies of 1962 issue of the Official Baseball Annual at $1.00 each, to be mailed when off the press, | 
March 1, 1962. (Add 25¢ per copy in order to cover postage and handling. ) | 
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BOWLING WORKS FOR INDUSTRY AND BUSINESS 
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“THE BIG BOWLING TOURNEYS” FIRE 
ESPRIT DE CORPS AT DELCO-REMY 


Delco-Remy Division of General 
Motors sponsors an annual “Clas- 
sics” bowling tournament which at- 
tracted 1,344 participants last year. 
In addition, all GM Divisions in In- 
diana hold a separate tournament 
for statewide competition. Last 
year, the Delco-Remy plant in 
Muncie, Indiana, was host to 1,650 
spirited bowlers. 


BOWLING /S AMERICA’S 
MOST POPULAR 
RECREATION ACTIVITY 


These two annual tournaments give 
the entire plant bowling season 
exciting “focal points.” They build 
and maintain interest in league 
competition. By holding employee 
interest in bowling competition, 
they make the program work harder 
for Delco. 

During the regular season, the 
plant sponsors 13 men’s leagues 


and two women’s leagues with a 
total of 192 teams. Bowling is un- 
doubtedly the biggest participation 
recreation program at Delco. 

Although it costs less to sponsor, 
Delco is certain that bowling does 
more for good employee fellowship 
and general morale than any other 
organized recreation they could 
adopt! 


iS B THE NO.1 NAME IN BOWLING @ | 


623 S. Wabash Ave., Chicago 5, Illinois 














